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Mother's DayHAPPY

There is nothing as sincere as
a mother's kiss.

May 12th, 2024
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MEMORIAL DAY 
Remember & Honor

May 27th, 2024 



One love.

"EVERYTHING'S BETTER WHEN
WE'RE TOGETHER"
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20 STEPS TO A BETTER LINKEDIN PROFILE IN 2024
BY JANE DEEHAN

Professionals – particularly salespeople – invest a lot of
time and resource in building brands. We’re trained at it –
and we’re good at it. But how often do we apply those skills
to building our own personal brands? For many of us, it’s
nothing like as often as we should. I know that there’s more
that I could be doing to build my own profile on LinkedIn –
and I know that I’m not alone.
We don’t get around to it because we’re busy, and because
it can sometimes feel selfish or egotistical to invest time in
marketing ourselves. However, when we neglect personal
branding, we don’t just sell ourselves short – we also miss a
big opportunity, from a sales perspective. The impact of
employees who share content is huge. And the most
effective employee sharers are those who’ve built their
personal brand on LinkedIn.
The LinkedIn profile page is the foundation for your
personal branding. And we regularly add features to
increase its capabilities as a personal marketing platform
and give you new ways to signal your skills and motivations.
If you haven’t checked your profile page recently, you
might well find new ways to build your personal brand.
Here are 20 profile features you should check and update
for 2024. Some of them are very quick wins, some of them
may take a little bit of time – but all of them are very
worthwhile. They will help to give you the LinkedIn profile
and personal brand that you deserve.

1. Choose the right profile picture for LinkedIn.
Your profile picture is your calling card on LinkedIn – it’s
how people are introduced to you and (visual beings that
we are) it governs their impressions from the start. There
are some great posts explaining how to pick the right profile
picture on LinkedIn – but here are some quick tips to start
with: make sure the picture is recent and looks like you,
make up your face takes up around 60% of it (long-distance
shots don’t stand out), wear what you would like to wear to
work, and smile with your eyes!

2. Add a background photo.
Your background photo is the second visual element at the
top of your profile page. It grabs people’s attention, sets
the context and shows a little more about what matters to
you. More than anything, the right background photo helps
your page stand out, engage attention and stay memorable.

3. Make your headline more than just a job title.
There’s no rule that says the description at the top of your
profile page has to be just a job title. Use the headline field
to say a bit more about how you see your role, why you do
what you do, and what makes you tick. If you’ve got sales
reps at your company who are on the ball with social
selling, then take a quick look at their profile page headlines
for inspiration. They will almost certainly have more than
their job titles in there.

4. Record and display your name pronunciation.
Tired of having your name mispronounced? You can help
solve that by recording and displaying your name
pronunciation on your LinkedIn profile. With it, people can
listen to how you pronounce your name, so they can say it
correctly. Learn more about adding this feature here.

5. Turn your summary into your story.
The first thing to say about your LinkedIn summary is –
make sure you have one! It’s amazing how many people still
leave this field blank when creating their LinkedIn profile.
Your summary is your chance to tell your own story – so
don’t just use it to list your skills or the job titles you’ve
had. Try to bring to life why those skills matter – and the
difference they can make to the people you work with.
Don’t be afraid to invest some time, try a few drafts, and
run your summary past people you know. This is your most
personal piece of content marketing – and it’s worth the
effort.

6. Declare war on buzzwords.
Buzzwords are adjectives that are used so often in LinkedIn
headlines and summaries that they become almost
completely meaningless. Our regular rankings of the most
over-used buzzwords include terms like ‘specialised’,
‘leadership’, ‘focused’, ‘strategic’, ‘experienced’,
‘passionate’, ‘expert’, ‘creative’, ‘innovative’ and ‘certified’.
Now I’m not saying you can’t describe yourself as these
things – or that they don’t matter. However, just using
these words won’t convince people that you have these
qualities. You need to demonstrate them as well – both in
the way you describe yourself, and in the way you use
LinkedIn profile features to show what you’re about.

7. Grow your network.
One of the easiest and yet most relevant ways to grow your
LinkedIn network is to synch your profile with your email
address book. This enables LinkedIn to suggest people you
could connect with. It’s amazing how effective this can be
at surfacing relevant people for you to reach out to – and
no connection requests are sent without your permission,
so you can vet all of the potential connections. Beyond this,
get into the habit of following up meetings and
conversations with LinkedIn connection requests – it’s a
great way of keeping your network vibrant and up to date.

https://business.linkedin.com/talent-solutions/blog/2014/12/5-tips-for-picking-the-right-linkedin-profile-picture?trk=lms-blog-librand&src=bl-po
https://business.linkedin.com/talent-solutions/blog/2014/12/5-tips-for-picking-the-right-linkedin-profile-picture?trk=lms-blog-librand&src=bl-po
https://www.linkedin.com/help/linkedin/answer/a550527/record-and-display-your-name-pronunciation-on-your-profile?trk=lss-blog-better-linkedin-profile
https://www.thedrum.com/news/2017/01/30/linkedin-reveals-the-10-most-overused-marketing-buzzwords-cvs-and-profiles
https://www.thedrum.com/news/2017/01/30/linkedin-reveals-the-10-most-overused-marketing-buzzwords-cvs-and-profiles


8. List your relevant skills.
It’s one of the quickest of quick wins on LinkedIn – scroll
through the list of skills and identify those that are relevant
to you. Doing so helps to substantiate the description in
your Headline and Summary, and provides a platform for
others to endorse you. However, the key here is staying
relevant. A long list of skills that aren’t really core to who
you are and what you do, can start to feel unwieldy. Take
time for a spring clean of your skills list every now and then.

9. Spread the endorsement love.
Endorsements from other members substantiate your skills
and increase your credibility. How do you get endorsed on
LinkedIn? For starters, go through your network and
identify connections who you feel genuinely deserve an
endorsement from you – that’s often the trigger for people
to return the favour. Don’t be afraid to reach out with a
polite message asking for endorsement for a few key skills
as well. Remember though – relevance matters. Reach out
to people whose endorsement you’d really value.

10. Manage your endorsements more proactively.
Once endorsements start to come in, you might find that
they skew the emphasis of your LinkedIn profile in ways
that don’t reflect who you are. It could be that your core
area of expertise is content marketing for example, but the
people who’ve worked with you on events are more
enthusiastic endorsers. Be proactive in managing your
endorsements list using the edit features in the Skills
section of your profile – you can choose which to show, and
which to hide.

11. Request recommendations.
Endorsements give people viewing your profile a quick,
visual sense of what you’re valued for. Recommendations
take things a step further. They are personal testimonials
written to illustrate the experience of working with you.
There’s a handy drop-down menu in the Recommendations
section of your profile that makes it easy to reach out to
specific contacts and request recommendations. Take the
time to think about who you would most value a
recommendation from – and personalize your request. It’s
worth the extra effort.

12. Showcase your passion for learning.
When you complete a course on LinkedIn Learning, you’ll
have the opportunity to add a course certificate to your
LinkedIn profile. You do this from within the Learning
History section of your LinkedIn Learning account – where
you can also send updates about your learning to your
network if choose.

13. Share media and marketing collateral.
The marketing collateral that you produce for your
business can add an extra dimension to your own profile as
well. Sharing case studies, white papers and other brand 
content helps to show what the business you work for is all
about – and helps people understand what makes you tick.
It demonstrates passion and commitment as well.

14. Share relevant content from your LinkedIn feed.
It’s one thing to have a network of connections on LinkedIn
– it’s far better to have an active role in that network,
appearing in your connections’ LinkedIn feeds in a way that
adds value for them. Sharing relevant content with your
network is one of the most accessible ways of doing this.
You can make a start by keeping a close eye on your
LinkedIn feed, and sharing content that you find genuinely
interesting – and that aligns with your point of view.

15. Add comments.
Sharing is great – but it’s just the starting point. When you
add comments to your shares, you give yourself greater
prominence within the feed and start to express why you
think a particular piece of content matters. Well-expressed
comments also enable you to share a broader range of
content. It might be that you don’t agree with a point of
view but still find it interesting, for example. A comment
that can express that viewpoint starts to establish your
opinion and thought-leadership. It’s also more likely to
draw additional comments, which then raise your profile
across LinkedIn. Bear this mind when you’re writing your
comment – and make sure you’re saying something you’re
happy for people to associate with you.

16. Follow relevant influencers in your industry.
Following relevant influencers on LinkedIn helps to put a
range of interesting content in your feed, which you can
then share with others when you think it adds value. It also
helps to give context to your LinkedIn profile,
demonstrating your passion for what you do.

17. Turn on Creator mode.
Creator mode is a profile setting that can help you grow
your reach and influence on LinkedIn. You can turn on
creator mode to get access to additional tools and features
that help you create content and grow your audience base
on LinkedIn.
Learn how to manage creator mode and edit your topics
here.

https://www.linkedin.com/help/linkedin/answer/a524035?trk=lss-blog-InMail-data
https://www.linkedin.com/help/linkedin/answer/a524035?trk=lss-blog-InMail-data


18. Spotlight the services you offer.
Consultants, freelancers, those working for smaller businesses, and others can showcase the services they offer via a
LinkedIn Service Page. LinkedIn Service Pages are dedicated landing pages that showcase your services and businesses
at no cost and operate on a request and proposal model. Learn more about Service Pages and how to set them up here.

19. Check out collaborative articles and share your contribution, if invited.
Collaborative articles are relatively new on LinkedIn. These articles begin as AI-powered conversation starters,
developed with our editorial team, but they aren’t complete without insights from our members. Professionals are asked
to contribute their thoughts to their area of expertise in them, ultimately resulting in an article showcasing a variety of
perspectives on topics relevant to the professional community.
Here's an example of a collaborative article. You, as a member, can react to each contribution or the article overall.
Additionally, you might be invited to provide your perspective on a collaborative article. If so, it’s a great opportunity to
share your knowledge and a path toward earning a “Top Voice” badge.
Learn more about collaborative articles here. 

20. If you are looking to grow your business on LinkedIn, consider Sales Navigator.
LinkedIn Sales Navigator helps you get more conversations with the people who matter most. Compared to members
who don’t use it, LinkedIn Sales Navigator users build 4.3x more connections on LinkedIn, and it leads to 42% larger deals,
17% higher win-rates, and 15% more pipeline.

To see the full article: Click Here!

https://www.linkedin.com/help/linkedin/answer/a569554?trk=lss-blog-better-linkedin-profile
https://www.linkedin.com/advice/0/how-can-sales-management-professionals-improve-deelc?trk=lss-blog-better-linkedin-profile
https://www.linkedin.com/help/linkedin/answer/a1413111?trk=lss-blog-better-linkedin-profile
https://www.linkedin.com/business/sales/blog/profile-best-practices/17-steps-to-a-better-linkedin-profile-in-2017








  Date & Time   Topic

May
 21st @7:00p est.

                                                                    

Getting the Interview: Resume Writing with Dr. Daniel
DiStasio

June 11TH 
13TH 
@ 7:00PM est

TBD

July 23rd
@ 7:00PM est

August 13th 
@7:00p

TBD

Emotional Intelligence with Dr. Marwa Elmasry, Dean of
Academic Affairs
The Interview with Dr. Kimberley Williams

Do’s and Don’ts of Social Media

Research Skills with Dr. Lauren Chase

The Power of Networking with Dr. Laurie Slifka

Leadership

Leadership Distinction Program (LDP)

Schedule of Seminars: 
May 2024- August 2024

*Required Seminars
All dates, times, and topics are subject to change







The world of credit can be confusing, challenging, and
downright maddening to understand. Yet, it is one of the
most important aspects of your financial health. Your
credit reflects how responsible you are with other
people’s money.  Credit health (or what most refer to as a
credit score), is derived from the information contained in
your credit report(s).Reviewing your credit reports
regularly (at least once every 12 months) from all 3 credit
bureaus, (Experian, Equifax, TransUnion), is essential to
ensure the information in those reports is correct. 

The credit report contains a vast amount of data about
your past and present credit transactions (including
student loans). It's used primarily by potential lenders to
evaluate your creditworthiness (ability to borrow).  But it
can also be reviewed by current and potential employers,
licensing agencies, and insurance underwriters.  Prior to
applying for credit or a new job, you will want to get and
review a copy of your credit report. Information reported
inaccurately can cause many issues for any of these
activities! 

You are allowed 1 free report from each of the 3 reporting
agencies once every 12 months. The best place to obtain
your reports is www.AnnualCreditReport.com. Beginning
with the pandemic and continuing today, this website
allows consumers a free credit report from each agency
once every week! You can also contact the bureaus
individually, but AnnualCreditReport.com provides access
to all 3 in one place. 

Services like Credit Karma (TransUnion and Equifax),
Credit Wise (TransUnion and Experian), Credit Journey
(Experian only), and various others may not provide
information from all 3 bureaus. What you receive might
only be a summary of data, not a full, comprehensive
report. Remember, we are focusing on the credit report,
not the credit score!

Why view all three bureaus? Companies that you have
credit with may report differently to each bureau, or they
may only report to one bureau. Which report might be
used for review or scoring is up to the lender you are
applying with, so we don’t always know which one will be
used. We need to make sure the information in each report
is accurate, that no one has compromised our credit data
or used our identity.   

Checking your credit report(s) does NOT hurt your score!  
Neither does checking your own credit score, but we will
discuss the score in another article.

Besides the annual report, you are also entitled to a free
report under the following circumstances: 
1)A company has taken adverse action against you, such as
denying you credit, insurance, or employment (you must
request a copy within 60 days of the adverse action) 
2)You're unemployed and plan to look for a job within the
next 60 days 
3)You're on welfare 
4)Your report is inaccurate because of fraud, including
identity theft

You can order your free annual report online at
www.AnnualCreditReport.com, by calling 877-322-8228, or
by completing an Annual Report Request Form and mailing
it to Annual Credit Report Request Service, P.O. Box
105281, Atlanta, GA 30348-5281.
Alternatively, you can contact each of the three credit
bureaus: 

Experian National Consumer Assistance Center,
www.experian.com, P.O. Box 2104, Allen, TX 75013-2104,
(888) 397-3742 

TransUnion LLC, Consumer Disclosure Center,
www.transunion.com, P.O. Box 2000, Chester, PA 19016-
2000, (800) 916-8800 

Equifax, Inc., www.equifax.com, P.O. Box 740241, Atlanta,
GA 30374, (800) 685-1111 

Attention Student Loan Borrowers! Remember, interest
accrual and federal student loan payments restarted
September 1, 2023. If you hold federal direct Unsubsidized
loans, interest started to accrue on those loans September
1, 2023. Federal direct Subsidized loans will continue to
have the interest paid by the federal government while
you remain a student above ½ time (in-school deferment)
or are on a deferment period such as grace period.

Please register for the free website portal.iontuition.com,
to track your loans; know your servicer, review interest
rates and accrual as it restarts, understand repayment
plans/options, as well as deferment, forbearance, and
consolidation.
 
Please feel free to contact me if you have any questions or
suggestions. If there is a specific topic you would like to
hear about, please let me know. I can be reached by phone
at 904-238-3099, or gstam@keiseruniversity.edu. 

 

Check Your Credit, Protect Your Credit!
Contributed By: Geoff Stam, Director Default Management and Financial Literacy, Office of the
Chancellor

http://www.annualcreditreport.com/
http://www.annualcreditreport.com/
mailto:gstam@keiseruniversity.edu


Inside Seahawk Athletics

Download the App or Check Out KUSeahawks.com

The Keiser women’s soccer team is hosting a soccer camp for boys and girls ages 6-13. The camp will
focus on improving your soccer skills in a fun and enjoyable environment. 



Inside Seahawk Athletics
Congratulations to all KU sports teams! 

Women's Footbal Flag Remains Undefeated Four Sun Conference 

Isturiz Captures Sun Conference Defensive Player of the week 



Inside Seahawk Athletics

Download the App or Check Out KUSeahawks.com
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